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Many an editorial writer is undoubtedly weary of writing this
sentence, but here it is, again: Themost urgent task facing Con-
gress when it returns is to extend unemployment benefits.

The extensions were last renewed in July and expire Nov. 30.
It’s a mystery why Congress has been doing the extensions in
such short bursts. Perhaps it expected the economy to sizzle by
Election Day?

Whatever Congress was expecting, not much has changed.
The national unemployment rate was steady at 9.6% in October.
Michigan’s rate has been stagnating around the 13%mark in re-
cent months, with the only potential comic relief being that Neva-
da’s rate, shockingly, has stayed worse thanMichigan’s after
taking over the No. 1 spot inMay.

ForMichigan, the stakes are incredibly high. Even without an
extension, at least 142,000 people are losing their benefits this fall
because they have used up all of the 99 weeks that have been
available so far. But without the extensions, according to numbers
compiled by theMichigan League for Human Services, another
324,000 people will lose benefits by next April — people who have
been jobless for more than 26 weeks, the standard period for
unemployment pay, but have not yet reached the 99-week point.

It’s not as if there are hundreds of thousands of jobs going
unfilled inMichigan. Toomany people have nowhere else to turn
as they await signs of economic life.

With its high unemployment rate, Michigan gets hit particular-
ly hard if the extensions end abruptly. People who exhaust their
benefits will likely have to draw onmore state resources,
straining the budget even further, or leave the state in search of
work. Their purchasing power dwindles or disappears entirely.
Some peoplemay havemanaged to eke out amortgage or rent
payment with the help of benefits; when the benefits end, they’ll
be leaving yet more foreclosures and vacancies in their wake.

Congress has routinely kept unemployment extensions in place
when the jobless rate was this high during recessions. This eco-
nomic downturn is different, as virtually everyone knows by now
—but the differences shouldn’t bemade worse by giving a cold
shoulder to the unemployed.
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When Alexander J. Bon-
giorno started a job repairing
jewelry after graduating from
high school, it was the begin-
ning of more than a career – it
was the foundation of what
would become a family legacy.

With a flare for the artistic,
Bongiorno soon turned from
repairs to creating beautiful
handcrafted jewelry and in
1949, decided to open his own
business, Alexander J. Bon-
giorno, Creative Jeweler in
Troy.

Sixty-one years later, the
family patriarch continues to
create award-winning jewelry
using old-world craftsman-
ship for the Troy business,
where he’s now joined by his
four children: Alexia, who
also designs pieces; Michael,
who repairs jewelry and sets
gems using the same tools and
techniques as his father; and
David and Julie, who help run
the business.

With more than 125 years
combined experience work-
ing at the jeweler’s bench, the
Bongiorno family prides itself
on providing creative solutions
for clients who want something
more than what’s commonly
found at jewelry stores.

“If you see it in every other
store, you will not see it at Bon-
giorno,” Alexia says. “Although
we are a small store, we pride
ourselves on having an eye for
good design in selecting the
jewelry we carry.

“Our pieces are specially
selected with care to carry the
Bongiorno quality name.”

Made in Michigan
The family focuses on using

products and materials made
in the U.S. and especially
Michigan – something it says
customers appreciate, along
with the personalized and
knowledgeable service offered.

“We help educate the client
on the quality and craftsman-
ship of jewelry, so our client
can make an educated jewelry
decision,” Alexia says. “We are
not on commission, so there
is no hard sell. We just want
the purchase to be exactly
what the recipient wanted.
We answer all questions and
concerns.

“Our shop is on the prem-
ises, so customers can speak
to the jeweler who would be
creating or repairing their
piece of jewelry.”

When creating jewelry,
Alexia sits down
with clients, using
their ideas, hers
or both.

When setting
diamonds, Mi-
chael addresses
any concerns
regarding the
security of gems
and also is known
for fixing pieces
other jewelers
cannot.

Staying
On-Trend

According
to Alexander,
customers are
welcomed into the
store and made to
feel like family, no
matter how big or
small their jewelry need.

“Trust is most important
in the jewelry industry be-
cause we handle people’s most
sentimental possessions,” he

says. “Our
customers
find comfort

in knowing we have been
around over 60 years and that
we will treat their items with
the utmost care. We address
the issues that are important

to them in selecting or creating
that special piece of jewelry.”

The family also ensures
clients are offered the latest
trends. One of the biggest now
is bead bracelets, especially
Italian glass and silver, which
inspired Alexia to create

her own line of beads called
LEXI. All are Michigan-made,
handcrafted, handfinished and
signed. The beads come in
sterling silver or 14-karat rose
gold and fit Trollbeads, Pan-
dora and Chamilia bracelets.

“Each bead has a name, and

some are even reversible. No
other bead manufacturer does
this. They have been flying off
the shelves as word has spread
on bead blogs and forums and
the Internet,” says Alexia,
adding the beads are selling to
customers around the world.

Founder Alexander J. Bongiorno and his children Julie (seated), Michael, (standing, from left), David and Alexia, are dedicated to
providing creative, beautiful pieces for clients of Alexander J. Bongiorno, Creative Jeweler in Troy.
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Family business focuses on unique pieces, creative solutions
Good Company: Alexander J. Bongiorno, Creative Jeweler

❚ Alexander J. Bongiorno,
Creative Jeweler was founded
in 1949 and is located in the
lobby of Columbia Center, 101
W. Big Beaver Road in Troy.
The store specializes in unique
and custom-made pieces, and
jewelry repair.
❚ Alexander’s daughter, Alexia,
has created LEXI, her own
line of handcrafted beads for
charm bracelets. Her first bead,
“Enchanted Forest,” was one of
13 entries out of 6,000 chosen
for an honorable mention in
Trollbeads People’s Choice
Contest 2010.
❚ To find out more, call 248-689-
7766 or visit www.bongiorno
jewelers.com.

Good to Know

The Detroit Public Schools’ perks-for-
parents incentives will befor the most
part designed for the wrong demograph-
ic in Detroit. The bulk of DPS’s tax reve-
nues come from retired andelder-
lyproperty-owning Detroiters who have
no schoolage children. Many of these
“perk parents” will be among those who
pay no property taxes at all — and most
of their household (taxed) purchases are
usually done outside Detroit.

Each DPS school should hold a man-
datory meeting with parents and inform

them that the most rewarding perks are
to be active parents in the lives of their
children and not set an example to stu-
dents that parents must be given a soft
bribe to do so.
Arvie A. Green
Detroit

The best investment
I’m an educator with the Detroit Pub-

lic Schools. It appears to me that the
Detroit Parent Network is trying to lure
parents into owning up to their responsi-

bility of becoming more involved in their
child’s education.

An education is the most important
investment parents will ever make in
our children. Without an education in
this modern-day world, children will not
be able to make it without parents, or
some responsible adult, to help their
children succeed. As the adage goes,
desperate times call for desperate mea-
sures.
Thomas A. Wilson Jr.
Detroit
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